As consumers look to personal and group
fitness instructors as role models for planet
minded wellness, the growing concern for
faking care of the environment continues to
form part of this responsibility. Club man-
agers, instructors and trainers alike share
"going green” respensibilities of maximiz-
ing the three greening "R"s: reduce, reuse
and recycle. This article explores some of
the specific, immediate ways that the fir
ness industry can incorporate “gresning”

Figure 1 clearly shows thal our planet
overconsumes ifs resources. Warld popu-
lation increase combined with the rise of
global warming, an increase in the con-
tamination of the seas and fish, an in-

crease in the concenlation of acid rain,
and growing reported incidents of related
disease like asthma in children, all serve
as the canaries in the coal mine calling the
fitness industry to rise to the occasion and
make a difference.

I SIL

Club monogers can put their finger on the pulse of greening if they consider how
one makes similar initiatives in his or her own home. Of course, recycling in all depart
ments is the place to begin. In addition, showers should be cuffitted with water-saving
showerheads and ondemand hot water heaters, which make instant hot water for in-
dividual showerheads. All electrical appliances, such as washers, driers and comput
ers, should be connected to smart-strips— g
electrical consumption when unifs are tumned off but still plugged in. locker rooms and
offices should ufilize motion sensor light swilches that illuminate their respective areas only
when cccupied.

In the cardiotheater areq, televisions should be set up to be on only when guests are
using equipment. Holmes Place clubs throughout Europe provide guests the opportunity
to activate specific television sefs on demand. If cardio equipment in any area remains
deactivated for five minutes or longer, all television and sound systems in those areas
automatically deactivate uniil turned on manually.

When laundering items like towels, choose greener brands of new "high efficiency”
detergent and fabric softeners bearing the new “HE" label and wash in cooler temperer
tures wherever possible. VWhen purchasing new electrical equipment, choose appliances
with the EPA's Energy Star rating (logo pictured in Figure 2) that
consume less energy and decrease electrical bills. Wherever
possible, replace light bulbs with the “CFL" bulbs that earned
the Energy Star fo reduce energy consumption. For more infor-
maticn, visit www.energystar.gov.

Printing in the facility should employ postconsumer recycled
paper. Electronic schedules, brochures and descriptions dis-
played on the Infernet, instead of paper printing, are quickly



becoming the norm for large fitness chains. For areas that incor-
porate aromatherapy, water diffusers provide more environmentally
friendly options than incense and scented candles by not releasing
smoke and other chemicals info the environment.

Many facilities today offer food and beverage arecs like juice
bars and restaurants. Some greener approaches include using re-
cycled and biodegradable material in printed malter and togo
packaging. Bags made of com fibers offen replace nondegrad-
able plastic bags. Clubs show a scoconsciousness when they offer
menus including options that suppert the slowfood movement; locally
sourced, organic and sustainable seafood choices: and fairtrade
oplions for chocolate, tea and coffee. Figure 3 lists Web sites of-
fering further information on greening, and the first 10 sites detail
greener approaches with food.
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e-mailed evaluations shows environmental consciousness.

Finally, when evaluating staff,

Personal trainers are perhaps the most visible of all club employ-
ees on a daily basis, so they truly set examples on many levels.
Trainers can display a gresn consciousness in several ways. Recy-
cled water bottles are a better chaice than purchasing bottles on a
daily basis. Greener products Include choices at nalgeneoutdoor.
com and thegreenguide.com. Most filness professionals today tend
to avoid choosing plastics altogether in favor of stainless steal bottles.
Read more at thinkoutsidethebottle. org.

Trainers should take o green approach to prescribing and us-
ing filness equipment by minimizing the use of electricalbased ma-
chine fraining. Since outdoor training tends to focus on human effort
and natural light, it is perhaps the greenest approach to training
for cardiovascular, flexibility ond closed-chain bodyweight exercises.
When carrying personal equipment to and from the club, consider
using backpacks made of recyclable material able to hamess so-
lar power fo charge electrics contained within (cellphones, PDAs,
laptops|, available from sources such as voliaicsystems.com and
noonsolar.com.

Trainers can save paper by using cellshones and other portable

devices when fracking client progress. Not enly does this preserve
more trees, but it also allows trainers to manipulate data on a com-
puter, including forwarding progress, follow-up and feedback direct
\y fo cllems via paperless e-mails.

P FITNESS

Music of all kinds can serve as a significant point of depar
ture for a green approach. Downloadable music provides instant
grafification without nongreen plastic cases, shrink-wiap and even
postage. Options such as dynamixmusic.com and clickmix.com
allow instructors to choose their own tracks, beals per minute, and
organization to download a complete playlist almost instantly to o
computer or iPod.

Other optfions exist beyond music. Mindbody  instructors
can choose natural, degradable mats at huggermugger.com.
Ultralighttowels.com offers degradable, compact and efficient towels
for onthe-ge filness instructors who regularly use different towels at
different facilities. When washing filness clothes at home, exercise
the same greener practices for laundry dascribed above. Deborah
Puskarich, group fitness director of Dr. Kenneth Cooper's Aerobic
Center at Craig Ranch, iakes an eco approach fo group filness once
monthly in which a class works out with ne music, no lighting and no
microphone, thus saving on equipment wearand+ear and electricity.
As a result, the only energy generated is envirely human.

AROUND THE WQOR

Fitness facilities cround the globe are making progress toward
implementing greener practices. In the Philippines, Gold's Gym®
chains reduce laundry and towels in locker rooms by offering stand-
ing “Body Blower" machines ofter showers to dry clients with warm
air. In Japan, Athlie Filness Clubs offer parking areas for bicycles,
encouraging all guests to use bicycles and do their cardiovascular
workouts coming o the gym. In the United Kingdom, a country with
heavy rainfall, clubs like Virgin Active are using the British Airways
precedent at their new Terminal 5 by capturing rainwater on the roofs
and filtering it for use in sinks, showers and toilets. Finally, and most
excitingly, in Rofterdam, Netherlands, Club Watt has developed
the technology to capture the energy generated by people using
electronic cardiovascular equipment like treadmills, stair steppers,
and even group cycling classes. Energy is routed to, and captured
on, rechargeable batteries, and this in turn fuels the gym’s electrical
needs For rhe Followmg day.
IN CON USION

Greemng the world has many imolications for the fitness environ-
ment. The ideas above serve as just a start for applying more envi-
ronmentally selfaware aspects of finess for managers, trainers and
instructors. If we want a fruly green approach to running our fitness
business—something we have never had—we have fo start doing
what we have never done. AF
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